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\ Create quality of life for all

" We takes great care to offer superior-quality
products in response to consumer needs to
enhance the well-being of the whole family.
our core competency is marketing and
distribution with the network in all channels.”
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WHO ARE WE

+40 years
history in
Distributor &
Manufacture
Businesses

Strictly confidential

& fully
passionate
employees

FMCG
distributor
Owned and
managed by
Thais

Leading
position in
most
product
portfolios

+10 years

Listed Company
In Thailand
Stock Market
(mai)
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Granted Pigeon
Trademark
license from
Japan to be sole
distributor of
Pigeon in Thailand

1988

1981

Established
Moong Pattana
Marketing Co.,
Ltd. Registered
capital THB 10 M

Strictly confidential

Our Milestones

1990

Establish Thai

Pigeon Co, Ltd. (JV

with Pigeon Corp.
Japan) mainly
product nipple &
nursery

Establish Yoshino
Moong Pattana
(Thailand) co., Itd.,
paid-up capital THB
300 M to produce
plastic packaging for
consumer products
(JV with YKC)

1994

1996

Establish Pigeon
Industry
(Thailand) co.,
Itd., (JV with
Pigeon Corp.
Japan) to
produce baby
wipes and
breast pad

Change name to
Moong Pattana
International PCL
and increased
capital to THB
90M to THB 120M
and paid-up
capital from IPO

2008-9

pigeon

2017

Granted Pigeon
Trademark
license from
Japan to be sole
distributor of
Pigeon in Laos

Introduce
Moongshop.co
m, own E
commerce
platform to
support future
digital trend

Health & Wellness
corporate
proposition
introduction with
new brand “BAO”
in F&B category

PATTANA
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Awards
and
recognitions
~ Wehave
recognized in key

areas of
excellences
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Re- certlflcqtlon by Thallcmd s
Private Sector Collective Action
Codalition against Corruption (CAC)
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Received an Excellent CG
rating of 5 stars since 2019

Awards of Excellence

The Stock Exchange of Thailand :
The Best CEO Award of Mai-listed
firms presented to K. Suwanna
Chokdee-Anand MOONG is in top 3
companies in Outstanding
Company Performance Awards.
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SET Awards 2022
Business Excellence -
Outstanding Investor

Relations Awards
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Year 2019-2022 Winner's Award

VIPS' CHOICE
BEST

Amarin Baby & Kids Awards 2022

AMARIN

o
gPigeon
nsuFAvINAIiToUS:INARTE9S

BEST BABY. W'PES Mommy’s Choice Best Baby Wipes

Amarin Baby & Kids Awards 2020
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Health and
Wellness Portfolio

We give the highest priority to
delivering value to consumers
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Health and Wellness Portfolio

Baby & Mom | . [ Personal Care

+Breastfeeding » N ERN ? " +Cotton
support J ‘ ) +Adult wipe

Personal Care

+Mother care/BBW ) [P +Toiletries

+Baby development - N * +Oral Care
+Oral care i = — ) y (Toothbrush and

+Baby Toiletries T N X 5 +Herbal Toothpaste)

+Baby pad M W L | IR : +Foggy -
+Milk powder oy D =) s 7 +Household products

Foo d an d E=Q B £ € T s - ; Senior
Beverage Product
+Milk tablet 4055 - ' +Diaper and wipe
+Healthy snack 5 ) "RiMACYS ) [ +Adult pad
+Herbal drink ) \ L

+Baby food b < ———

+Mineral water

and Beverage

e~ 2 (@) MOONG
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Own Brand Portfolio

Personal Care, Household, Food & Beverage

é

Superior Quality Sprayer

a8 FXTRALARGE 5

Snuou o CLEANSINGANDMASK ke
: & B e e 100% SKINCARE COTTON
m.’,\ iR = 7 :‘. ¥ ) 3 3.

) NIONR

Strictly confidential WReotoamumwESanid



r N\ ( 3\
Baby & Mom Personal care & Household

- PREDENTALB®

@ Zennlab & Pharmasen
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Distribution
Business

Principal’s Brand Portfolio

MOONS
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Distribution Networks Both Offline and Online

Own website, Online & Social platform

MEKES . General Trade

Coverage
9 Modern Trade o 2
e COVEr100% = 3 » @
0. -4 " LAZADA  iaod
.ﬂ.ﬂ »4  +Department ﬁ’ ‘ eIRTHDAY
5 Toige Store do-;m_‘,‘,;_m;:g,“ 2 ; anguants & gioy
L ' +Cash & Carry e e .
+Hyper/Sup
Market
+Chain Drug
4 Stores
" +Beauty stores
+CVS/Gas Station
M +On-line = - -
v r ¥ .. - n |
.. Special & Food dntomn || oo sosames @96@@@@99
«s O Service | -
. @ +HORECA ! Pﬁsvo?.ﬁv p
Mass to premium channel +Industrial ‘,&., —

° 0 +H .t I ’ 1% Saeve oge
coverages domestic and CLMV i, Ll e 3.8 ~ 
Baby shops & Department stores iy K b [ oreses | B Lpvent Sales == .,f
coverage is making us widen networks * I * — &=y
VS Others 111 5°%+I12%+ 200

8. gii ): uuuuuuuuuu s dhnuo b= _/c
. g ',:
]
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Myanmar

International o
Market Bahrain N4 fea;hbbdia
Expansion
oy ‘Australia
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Revenue from Operation Y2022
Core business revenues declined in Q4 reflect total year slightly growth

Unit: MB

+'I 5%

° =-7.3% mcreased
+5.8% _+6.8% +1.5%
f increased flncreased mcreased et 791.37 802.87
210.0 216.9
. . . . . I . I I
2021 2022 2021 2022 2021 2022 2021 2022 2021 2022
Q1 Q2 Q3 Q4 Total

M Sales M 3PL service m Sales ®W3PL service

« Q4 sales dropped versus Q4 2021 when sales recovered from the easing of the
lockdown during the COVID pandemic

- Total year sales growth 1.5%, the key growth driven are new product, new
business and Ecommerce sales.

PATTANA
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Product Portfolio

Balance product portfolios to maximize %GP

Senior Y2021

13%

Food & Beverage

Y

Personal
Senior care & _
Household Baby & Senior Y2022
Personal care & 176.8 22% Mom 14%

64%

Personal
487.9 care &
497.9 Household
22%

Household

e 173.0

Baby &
Mom
62%

Baby & Mom

L L

B Y2022 = Y2021

Food & Beverage sales double growth from new products and new business launched in 2022

leading contribution increased from 1% to 2% while other categories grew slightly.

PATTANA
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Channel Contribution
Grow contribution of E-Commerce and Export

Unit: MB Growth
+57%
[0 7.9%
E-Commerce
— exponential growth ST
P 9 +405%
50.00
5.1%
40.00
30.00 62.78
Growth
20.00 +236% 40.06
1.0%
e 0.3%
2. 7.93
0.00
Y2019 Y2020 Y2021 Y2022

Sales ==Y Contribution

9%

8%

7%

6%

5%

4%

3%

2%

1%

0%

EXP  others
3% 3

EC

EXP Others
EC 3%

« E-commerce significantly grew +57% vs last year and contribution increased from 5% to 8%.

- Export sales grew 12% vs last year aligning to market expansion both territories and product categories

Strictly confidential
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Total Corporate Revenue Y2022

The total revenue gained from core business operation but
impact from declined associated company performance

Unit: MB . 05" e
T RN SO / -
h @~ 220 SEEE & 2021 2022

- Total revenue in Y2022 slightly declined -2.6%
- +1.5% Positive gained from core business operation consist of sales revenue increased by 0.8%

and revenue from 3PL service increased by 65%
« Share of income from associated company declined -64.8%

| MOONG
PATTANA

Strictly confidential 19 WieodonrumwEsafid



Revenue Structure
Revenue from operation gained from Sales and 3PL service

o/, 7%
20 /01 /o

Share of income from -64.8%
Associated decreased
Dividend income

) f +32°/o
Other incomes increased

mY2021 mY2022

1% 3%

M Revenue from
Operation

W Other incomes

M Dividend income

+1.5%
increased

® Share of income
from Associated

« Revenue from operation gained from sales revenue and 3PL service growth resulting the
contribute increased from 90% to 94%.
« Otherincomes grew 32% from last year mainly from selling assets.
« Share of income from investment in associated company decrease 64.8% impact to
contribution reduced from 7% to 3%.
MOONS
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Profitability Highlight Y2022

Core business operation impact from high product & operation cost

-2.4% Unit: MB
decreased
’501 & tflq ®
-3.7% -56.6%
decreased decreased
82>
w1 a2 - a5
Gross Profit Net Profit (separate) Net Profit (Equity)
\_ =Y2021 =Y2022 JAR

-1.2%

\ 4

39.2% 38.0%

% GP

-'I.i,

6.1% 5.0%
—

% NP (Separate)

mY2021 =Y2022

Unit: % margin

-5.8%

'ID.]%‘

4.3%

-

% NP (Equity)

J

« Cost of goods sold increased impact to % gross profit slightly decreased from 39.2% to 38.0%.

« Gasoline price increase 15-20% vs last year resulting logistic & transportation cost increased and
selling expenses increased however cost saving projects, well manage product mix and balance
channel mix help decrease the impact of bottom-line, so net profit (separate method)
decreased only 3.7% from last year.

« Net profit (equity method) decreased 56.6% mainly from share of income of associated
company declined.

Strictly confidential
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Core Business impact from economic slow down while product &
operation cost increased resulting bottom-line

, Revenue from Operation in Y2022 growth +0.8% resulting from economic slowdown
during pandemic impact but new product and new business help driving growth.

Well balanced of channel and market expansion is key growth driven such
as digital channel growth 57% export growth 12%.

mainly from product cost, gasoline cost impact high logistic and selling

® Net profit (separate) decreased from 38.7 to 37.2 MB or decreased 3.7%
expenses increased.

Net profit (Equity) decreased from 82.3 MB to 35.7 MB or
decreased -56% from last year resulting from associated
company'’s performance.

® Cash flow from operation decreased 5.9 MB or -5%.

%) MOONR
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Key Performance Indicators — Strong Financial Position (cash & Liquidity)

Asset Performance 1 Profitability Performance

Ratios 2022 2021 2020 :

AR Turnover (Times) 433 436 393 s 0 Az ARl

Avg. Collection Period (Days) 8432 8378 9276 Gross Profit Margin (%) 3796 3915 384

Inventory Turnover (Times) 6.15 5.46 5.2 EBIT Margin (%) 4.84 10.61 749

Avg. Inventory Period (Days) 59.35 66.84 70.24 Net Profit Margin (%) 4.3 10.12 7.13
(5 I

Company Performance Debt Performance

Ratios 2022 2021 2020 Ratios 2022 2021 2020

ROE (%) 3.35 8.88 7.27 Current Ratio (X) 1.93 1.76 1.78

ROA (%) 296 729 5,97 DJE (X) 0.26 0.29 0.26 J

EPS

Earning Performance

Ratios 2022 2021 2020
* EPS (B.) 0.11 0.49 0.34
) | MOONG
Strictly confidential Note: * Y2022 Par changed from 1.0 Baht to 0.5 Baht 23 PATTANA
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Outlook 2023
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PIGEON PERFECTLY MARKET LEADER IN FEEDING CATEGORY

%Market Share (Value)

ll

70%

60%
53% 53% 54%

g
-~ =N,

. 50%
S0 (47%, 49% 489
) 44% |

1% 4% 419 ‘41%/

40% 38% 38% 38%
O a9 ok -
(o]
30%
30%
26%

20%
10%
0%

TOTAL FEEDING BOTTLE NIPPLE

m2016 ®2017 ®=W2018 ®=2019 m2020 m2021 w2022
| MOONG
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Secure The Good Performance in 2023

=T Pigeon as No. 1in Feeding market share and increase market
:,M‘?A';!(EE; — share to ensure the growth of baby & mom category

Gain share of other PG categories and paper wipe category
Establish new brands and new segment of F&B and senior

e

t Speed up E-Commerce sales, export market

=%  expansion, launching of new products and new
business including M&A to keep Top-line growth

Manage risk factors impact to Gross Profit and
effectively expenses control to secure bottom line

() MINR

27
Beodhoqrumwisanid




Key Challenges and Priorities 2023

Birthrate declining and uncertainty situation i.e, politics, global economics, inflation

Top line growth by capturing other opportunity growing categories,
channel and new business

Successful launch of new feeding nipple and bottle
New product launch in F&B, Personal care and Senior

New business pipeline 2-3 businesses in Q2
020 channel with online and social platform expansion

Focus to grow business in Cambodiag, Vietham and new market 7 3
for “Bao” beverage product expansion iwWa sniuaaniie

A ® . . T ° ' (5 ‘f
Continue exploring M&A project as:nulng fuNdou-Bunulkacen

'_!Il_ e Y o]
WHIDUIWO! UabIlwbnNNa&nd
TR . ® -

Manage risk factors impact to EBIT

Strictly confidential 28

Cost saving project, especially logistic/transportation
Control SG&A to balance the top line growth
Digital in working process to increase productivity

| PROFIT )

() MRDNR
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Pigeon New Products Launched in Q1°2023

P Lalliz M I
EEERE pigeon
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pigecn el wigeon <
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Glass Wide neck
bottle

RPP Giraffe

=
| -=

igeon

A

CIRY
i

%

o

B Bae=Y

PPWN 3 Designs
(Limited edition)
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Howapipi

PPSU new design

pigeon
Breastmilk

Storage Bag
Clip

S )

-

Toc

Breastmilk
Storage Bag Clip

Ppigeon \ "‘:*‘ @' "

SofTouch”
AraAOIAT ekl
G - \\..m»""
(%)
N P

| EBLLL

SofTouch Nipple
new size - LLL

pigeon

Po o - -
- A pigeon W

L T e " — 2
-k wigeon
ey | £ [0 T
PR pigeon D (,M:‘:«wf @y

2

"“""jwf L] ow

3 pigeol § z

pigeol % § i

i i |
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Pelvic pant PPWN single pack
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> &

Aiaoon Rosehip gel
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Launch New Bottle Design

Attract consumer with cute Pigeon’s Design

Plain (Logo)

k : \\\\\\‘. * \\‘\\\\.

N ————— e

Star

: veo
f i} | &

Mom Love

i;;—,:! ;—:?5?

&

==/

pigeon
&
S,
hcoms fa the morld! %
s

Wl
We are all 20 happy s
o are ere, 4

| S

Hooray Cat

New Design
“Howapipi & Fuyorin”

PATTANA
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Pigeon successfully launches New generation of

SofTouch nurser nipple innovation
on 23 March, 2023 — at Seamless Love Press conference

And introduce ‘Howapipt’ as brand mascot for the first time in Thailand

pigeon
SofTouch”

pigeon

U2QUUADNINOWSDU
aniaiipuuuwisan SofTouch sulki

widuldasassAwasunudauusutku
4 Axwuand1v AYIeaduayUMSIasvaNAdsuULLL
AtuuuauthuuuLnnreaniAmngatranupae1vsIUSU




Best Seller from Pigeon Japan Import to Thailand

Capturing demand of Mother care product

No. 2 Best m
Seller in wle

Japan -

Prenatal

pigeon

> » A Postnatal

fold back the waist to
increase support

pigeon

PATTANA
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New launch of Elderly Care — Targeting Dependent Elderly

— ~ V care Rinse-Free Wash

duAS SUB-Ws 20Y
ayina I5ANIAIA:0INED
[noluisfovatoon
MAdWE:INSNMEIRKUAIA
AllaiovauUaENgauluu wSou
AunoWBUBUTAIRToVIALN Fouasann
9INSSSUBIANLIUNSANESS
waudouwaun Licorice, Coix Seed
Ia: Green Tea andulinaondu
IMuN:dnSugaveny lla:gnfounIs
\\ Alland a0 MIJuWIAY

ayimas gnssouluu

Huulsiovdoon

400 ml/ 220 Bt.

V care Dry Shampoo

SRS AS1E IBUW

u5nnssuuuuwﬁ‘doaﬁmmua:am
odwodoulou a=nonlinovarvoon |\
anA0UITU Vindsanusn fosmsiinty
vovoruitiolwua:iBealsinaFsy: Unsaduwy |
la:rgAsY: AUDUU WSUAUAI BB
AOBENSANNYINSSSUBIA 5 BUM
%/ A (Alfalfa, Hops, Rosemary, Melilotus,
6% Licorice) Nazo0m1iju U 5
%‘% _InundnSugdueny nazyineinas
‘/os\;\\ QIlandWa:MITUWIAY
oy

2
)C?UQ y | h’»

200 ml/ 200 Bt.

Adxa19 aaulau gdxaan (NAaIA1Naan AIN150YIANAZa1a AL YINNABNNIT

MOONG
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Crispy Coco Roll...auumutau Bebby

g115utdn 1 arudaull

°ms.|tasuas'\owmmmsmumoqmmanuas.l 12fu Welun
AauLlatan Tua 1 uNA1sKauId , NssesaUduNUs521INY
danuan uaum'mn‘lu@,n"lmuﬂuaua'\w\snumummo
Smsw + dsidnnasnandun 8 uila (Lisingiau)

éoco'm% ° muwaoumnﬁssmnﬁ 109 O/o

&€—0 o nzAuIUNnauluasauns?

“ - A GLUTEN E k”s"l‘s"l')'

& L) | , | FREE

) MOONG
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CONTACT US

2/97-104, FLOOR 18-19, BANGNA COMPLEX OFFICE TOWER,
SOI BANGNA-TRAD 25, BANGNANUEA, BANGNA, BKK, 10260
ADDRESS

+66 2020 8999 #150

IR@MOONGPATTANA.COM
COMPANYSECRETARY @MOONGPATTANA.COM

WWW.MOONGPATTANA.COM
WWW.MOONG-SHOP.COM

%) MOONR

Weothoarumwisand
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THANK YOU
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