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\ Create quality of life for all

" We takes great care to offer superior-quality
products in response to consumer needs to
enhance the well-being of the whole family.
our core competency is marketing and
distribution with the network in all channels.””
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Mission
“GAINATNATTAAMNFUURITI6 bUNN )W

Celebrate life’s daily moments.

Vision
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Every day, MPI is fostering a world of better living through
life-long health and wellness in every home.
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WHO ARE WE

+40 years
history in
Distributor &
Manufacture
Businesses

& fully
passionate
employees

FMCG
distributor

Owned and
managed by
Thais

Leading
position in
most
product
portfolios

+10 years

Listed Company
In Thailand
Stock Market
(mai)
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1981

Established
Moong Pattana
Marketing Co.,
Ltd. Registered

Granted Pigeon
Trademark
license from
Japan to be sole
distributor of
Pigeonin
Thailand

1988

ur Milestones

1990

Establish Thai
Pigeon Co,, Ltd.
(JV with Pigeon
Corp. Japan)
mainly product
nipple & nurser

Establish Yoshino
Moong Pattana

(Thailand) co,, Itd.,

paid-up capital
THB 300 M to
produce plastic
packaging for

consumer pI’OdUCtS

(JV with YKC)

1994

1996

Establish
Pigeon Industry
(Thailand) co.,
Iltd., (JV with
Pigeon Corp.
Japan) to
produce baby
wipes and
breast pad

Change name
to Moong
Pattana
International
PCL and
increased
capital to THB
90M to THB 120M
and paid-up
capital from IPO

2008-9

pigeon

2017

Granted
Pigeon
Trademark
license from
Japan to be
sole distributor
of Pigeonin
Laos

Introduce
Moongshop.c
om, own E
commerce
platform to
support future
digital trend

2018

Investment in
JSW Asset Itd.
(Korean
cosmetic&
skincare
distributor in
Thailand).
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Awards
and
recognltlon

We have
recognized in key

% areas of

excellences

Y
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Awards of Excellence

SET Award 2019:

The Best CEO Award of Mai-
listed firms & Outstanding
Company Performance Awards.
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Thai Institute of Directors.

Received an Excellent CG
rating of 5 stars since 2019
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Awards of Excellence
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AWARDS

z 2025@
\ Y

A
L =t

SET Awards 2022, 2023 & 2025
Business Excellence - Outstanding Investor Relations Awards

%) MOONR
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Awards of Excellence

y o G X

CAC Re-certification #3 [ 2025
by Thailand’s Private Sector Collective Action Coalition against
Corruption (CAC) @) MOONG

PATTANA
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E: ENVIRONMENT
aswiadidndiuns
ausnudaondadau

* Process Efficiency
(Zero Waste)

* Eco Friendly

* Waste Management

= Green sourcing
(Product & Packaging)

* Green logistic

AsaUASWsNWaEedadn
(ESG Framework) ainuuuIvg SDGs

f: fJOCIAL

WOULNANSNWIAA UMW

AduaonnAu
Employes engagement
Work life balance
Compensation & benefit
Learning development
Human rights
Social development

Community engagement

K07,
ALl

6: GOVERNANCE/
ECONOMY
yoduiludouriio
UDVIASHINoHYUIZOU

* Good governance organization
* Health and Wellness Products
* Innovation & sustainable
products
Customer centric & insight
Brand loyalty

Giudvnoadau
Environment

misduduulsuisdvinadou ausng
MISaalEwauuiu NSweIns 1a:Mms
aauovidy

Tasvmisuandanannu

Go Green

audoAu
Social

MsSIMNSWaNsSuyuasu

misQrand>udasanuna:s
andraunelunsuiuaoiu

1ISFSUESVAIUAT WaUUFINanNIwW
ynansiuavAns gusu na:dvau

Product Safety, Quality & Nutrition

as1ontuNIWSSafdiRuwUnoIU
susuU na=donu

alusssunnuna
Governance

misdudussavoukannisiinu
qQuafonisAa

msdaanAnduaugnaio
(Customer Centric)

msusKisadwidgvagod
JUs=ansmw
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Certification by SET
SET ESG Ratings 2023-2025 “Rating A"

€ ?” ‘../SiETr |

wSET
MOONG PATTANA INTERNATIONAL PUBLIC COMPANY LIMITED

has successfully met the selection criteria required for inclusion in the SET ESG Ratings 2025

S

MOONG PATTANA INTERNATIONAL PCL

has successfully met the selection criteria required for inclusion in tk

e

" 2023

2025
This Certificate is presented to the company to honor its continuous and
thereby benefiting the environment and society.

in corporate

outstanding achi

MOONG PATTANA INTERNATIONAL PUBLI
| e =

The Stock Exchange of Thailand

This Certificate is presented to the company to honor its contir
inability, thereby b ing the
Chairman of Thailand Sustainable Investment Committee

..... ding achi in corp
ﬁ has successfully met the selection criteria required for inclusion ir
The Stock Exchange of Thailand

p— -
SET

Chairman of Thailand Sustainable Investment Committee
The Stock Exchange of Thailand

This Certificate is presented to the company to honor its continuous and
outstanding achievements in corporate sustainability, thereby benefiting the environment and society.

T = cale |
MOONG

Chairman of Thailand Sustainable Investment Committee
The Stock Exchange of Thailand The Stock Exchange of Thailand
Weodhoarumwisand
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P A
MOONG received a certificate of MOONG received a recognition award
recognition under the ESG DNA program  for participation in the “Ting To Trash”
project
%) MIONK

Weodhoarumwisand



Awards of Excellence

MALI FAMILY & KIDS AWARDS 2025

] MOONG
L_J PATTANX

Winner awards - Baby Bottle

By Mali, new application for Baby& mom community MOONG

PATTANA
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Awards of Excellence

BAO Za Liang Drink has won Cheewajit Awards:
Reader’s Vote for Natural Drink.

oudsNEss 2
CELEBRAT:(_
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Health and
Wellness Portfolio

We give the highest priority to
delivering value to consumers

@) MOONG :
) PATTANA
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Health and Wellness Portfolio

Baby & Mom

+Breastfeeding
support
+Mother care/BBW

+QOral care
+Baby Toiletries
+Baby pad

Food and

Beverage
+Healthy snack
+Herbal drink
+Baby food
+Mineral water

elllm e

and Mom

Personal Care

+Cotton Personal Care
+Adult wipe | and Household
+Toiletries

+QOral Care 2

(Toothbrush and

Herbal Toothpaste)

+Foggy
+Household products

Senior

Product
+Diaper and wipe
+Adult pad
+Toiletries

HOONS
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Own Brand Portfolio

Personal Care, Household, Food & Beverage

é

FOGGY
i
Superior Quality Sprayer
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Distribution
Business

Principal’s Brand Portfolio

4 N\ (7 \
Baby & Mom Personal care & Household

PATTANA
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Distribution Networks Both Offline and Online

LMV
HKIESs s

» Coverage

MYANMAR

+Local Super
+Minimarts

+Drug Stores
+Balby Shops
+Mom & Pop

Channel
&Coverage

Mass to premium channel
coverages domestic and CLMV
Baby shops & Department stores

coverage is making us widen networks
vs others

General Trade =

MODERN TRADE

i | seauTiom | SM\\%‘,«N

+WS [ Semi-WS

x|

VIETNAM:

Store

CAMBODIA

Modern Trade
Cover 100%

,,,,,, 9] +Department
o1 Store

5 TESCO

Lotus

Topsmarket ENEED

w EEEEE

)

+Cash & Carry
+Hyper/Sup
Market

+Chain Drug
Stores
+Beauty stores
+CVS/Gas
Station
+On-line

Special & Food
Service

+HORECA
+Industrial
+Hospitals
+Dental Clinics

Own website, Online & Social platform

09:54 1 4G - |_!_L itE .
9+ 2 I =
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Myanmar

International
@
Market , w
. Bahrain R 2 mbodia
Expansion * -
.y e Australia
B) MPTANA

WBeothoarumwisaid



Agenda ol v -

JCorporate Overview

dFinancial HighNg
Outlook 202e\

JQ&A




Sales Y2025

Sales continues to rose, resulting from new business and key
categories’ driven growth

Unit: MB
+13.8% +10.8%

*

+0.5% +0.8% -2.0% +1.6%

+4.7%  10-2%

2 4+ * 1+ 3 19

778 779 784 790 774 786

I I I I I I | ' I

Y2019 Y2020 Y2021 Y2022 Y2023 Y2024 =Y2025 Q1 Q2 Q3
— ! N Y2024 W Y2025

t

210 210 198 208

In 2025, sales increased by 9.9%, fueled by new business and growth in key categories.
Sales grew by 13.8%, 10.8%, 4.8%, and 10.6% from the first to fourth quarter, respectively, driven
by the launch of new products starting in Q3 of the previous year and the expansion of key
categories, which contributed to overall revenue growth.
MOONG
=) PATTANA
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Sales of 2025 grew 9.9% vs last year
New business and key potential categories drive growth in 2025

Food & Beverage

Seni I' AL 47 f+28 2%
—_ Beverage 60 o
11
Senior g I
I 14
Personal care & 210 Y
Household 259
Baby & Mom 218 ‘t+2.5%

531

m Y2024 = Y2025

« Sales increased 9.9% compared to the previous year, driven by new business opportunities,
and significant categories saw growth despite the effects of discontinuing unprofitable
products (Senior).

- Key potential categories in food and beverage (F&B) are experiencing double-digit growth.

PATTANA
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Potential Categories are The Key Growth Engine
New products and channel expansion are the key to success

Personal care +92% Food i
and Household vs. 2019 and Beverage .
—>

Y2019 Y2020 Y2021 Y2022 Y2023 Y2024 Y2025 Y2019 Y2020 Y2021 Y2022 Y2023 Y2024 Y2025
H Personal care & Household Food & Beverage

Personal care and household grew +23.4% Food & beverage is still expanding, with a

in 2025 vs. last year or +92% vs. Y2019, new projected increase of +28% in 2025

products and new businesses launched compared to last year, and over 649%

since last year are the key drivers. growth since 2019.

PATTANA
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Channel Contribution

. . . EXP Others
E-Commerce Is continue growing 200 2%
E-Commerce I Growth] Exp Others “
exponential growth Growth| +37% | 90 o
+81% 1 32% I
Unit: MB ] i | 12M
Growth  26% |
+109% | ! 2025
Growth i :
Growth +62% 15% -
Crowth +319% 1 B
vl 203.0 | !
+238% 7% : ,
112.4 : !
9% 53.7 : :
Y2019 Y2020 Y2021 Y2022 Y2023 Y2024 i Y2025 i
| B 1

Sales =2 Contribution

- E-commerce sales in 2025 significantly grew by 37% vs last year, and their contribution
has increased from 26% to 32%, resulting from investing in media, promotion, and
expansion to new social platforms.

> > @] MOONG
=) PATTANA
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Revenue From Operation Y2025
Core business revenues drive growth

Other incomes I f +7.0%
. +62.1%

Unit: MB +11.0%.

Dividend income

L)

‘ +2.2%.

-1.9%

'H

Y2021 Y2022 Y2023 Y2024

Share of income from
associated

l 4 +s50.7%

Y2024 EY2025

Revenue from
operation

* Y2025 Total revenue increased by 11% vs. last year, mainly from operating revenue
increased by 9.5%, the dividend income increased by 62.1%, and the share of income from
the associated company increased by 50.7%.

MOONS
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Gross Profit Margin Rebound to 44%
Well Balance product portfolio improving %GP

f +9.9%
increased Unit: MB
bk

180
f +14.4%
increased
ab
Sales Gross Profit

EY2024 ®mY2025 2019 2020 2021 2022 2023 2024 2025

Y2025 Sales increased by 9.9%, but the gross profit increased by 14.4% from last year due to
a managed product portfolio mix, which improved the gross profit.

Discontinued some low-margin products, which resulted in a sales loss but better overall
margin.

Y2025 % GP rebounded to 44%, reaching highest % in the last 6 years MOONG

PATTANA
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Profitability for Y2025

Net profit (separate) reaches a new high

mmm NP (Separate) %NP (Separate) I NP (Equity) =—%NP (Equity)
Net Profit (Separate Method) Net Profit (Equity Method)
g -
202 e
10.3% 10.1% -
13.0%

123
40

57
7.1%
36 . 35
6.8% 8.3% e 4.2% !
- 4.3% 4.6% 4.4% 4.7% I I I :
|
T EER s
2019 2020 2021 2022 2023 2024 | 2025 sl Ll s AR Z0es 2028 i_
In 2025, net profit (se.pgrote) reacheda In 2025, the net profit using the equity
record high of 202 million Baht, representing method stands at 59 million baht,
18.5% of net profit, primarily driven by representing 6.5%. This increase is primarily
dividend income (SpeCIql payment) from attributed to sales growth and efficient
investments in an associated company. management of expenses.

MOONS
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Key Performance Indicators - Equity method

€5

Profitability Performance

20

44.42 4
7.01
6.49 4
18.48 13

24 2023

2.7 40.52
4.6 5.58
25 4.99
.02 4.67

s
=) Asset Performance d’O'T
2005 204 Ratios
A/R Turnover (Times) 5.72 5.11 449 Gross Profit Margin (%)
Avg. Collection Period b4 n 81 EBIT Margin (%)
(Rastory Turnover 6.25 741 6.87 Net Profit Margin (%)- Equity
N\}g.\*tﬁ)/entory Period 58 49 53 Net Profit Margin (%)-Separate
ﬁ Company Performance D%?T
s |
Ratios 2025 2024 2023 Ratios
ROE (%) 5.72 3.35 3.79 Current Ratio (X)
ROA (%) 4.9 29 3.36 D/E (X)

Debt Performance

2025 2024 2023
2.45 2.36 1.99
0.28 0.25 0.26

Earning Performance

% EPS(B.) 0.1775 0.1042

Strictly confidential Note: * Y2022 Par changed from 1.0 Baht to 0.5 Baht

32
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" Outlook 2026
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Secure Performance in 2026

- Pigeon as No. 1in Feeding market share with new products
to ensure the growth of baby & mom category.

 MARKET
SHARE 4

« Catch up the growth of other potential categories in BB & mom.

« Grow the company’s brands and new segments of F&B and
senior.

« Expand opportunity channels : E-commerce, export, Food
Service channels.

« Launching of new products and new businesses.

« New CRM & Customer Data Platform (CDP).
c M&A

- Manage risk factors impact to Gross Profit and
effectively expenses control to secure bottom line.

« Focus on operation effectiveness to lean cost of doing

and expenses. M?%%ﬁ
Weodhoqrumwisond



INVESTMENT PROJECTS

ACCELERATE PRODUCTIVITY & AWARENESS TO DRIVE SUSTAINABLE GROWTH

Al & Big data Communication New Business
Infrastructure , ,
Customer Big data Corporate branding Potential new
Improve & Brand awareness business pipeline
productivity and
speed
o S EN 531{/( T S
@\ Q" .ﬂw | ¥ a /’;j//’,f’)“. nﬂiﬂgﬂg
X 2 5 e BRAND\W (1L
Qe o Tl iy BUSINESS

PATTANA
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‘ fiany9u P Recruit
s GT . amaeiad e sandnlva
& FOLLOW @ w > ® \, !‘ > 8 000 aut
R\
\\
31 452,000 followers ‘~\~
S - Giftset > 20,000
~ H)
1% - 'ﬁN’I’Bﬂ:{ﬂ&i 7.4%
igeon B i (+3% ud 24)
!9 A , SeIn - Mom class
O = . >78 a%1/ 5,800 au
’ N - - 99U FSS Waiu i.
11 .
B ﬁ ) MOONG
> 50,000 a8ia29 | 4 uTe +30%

aaLfan o N ‘
. KOLs& Affiliate \ N7 | N
S Customer Contact Center
40 v L) \
s %’ + KOLs Ivsi 111 au > 500 posts Has TN NNNIWe larati
. . -m
Strictly confidenti:

-, Followers > 139 fuau . T 3/ Tasnulvs 4 98.67% @ M?%%ﬁ
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MOONG Branding “HAPPY FAMILY CALENDAR”

MOONG KOL

MOONG FAMILY

@ oo ,

— s'ouﬁ"l?lﬂﬁann')w % iBudulfosnotuavian q fu
sudranynlauvdnsyng, HAPPY FAMILY CALENDAR 2026

2 Ufifiujsasegy iAusouduldnnidiou “‘ i‘(

%
FamLY
SRR
NP
. Y 5uil - 28 uns1AL 2569
e

finimngs ¥MOONGWalpsper i (B @moongshop
"4 i A A
e AanioAlau
dndeDAlrustubion froum e e

Strictly confidential
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HAPPY NEW YEAR 2026
oWeu1 vodunowaviiu

HAPPY FAMILY
CALENDAR

UpnunlulauannAduidoud nsuan3s “yeavian 9”
AOBNUNIASOUASD 365 Ju 365 AIWEV

A1aulnan WS! wosunawaviunnsu
L
-0

(Bl

-

{3 1
(=]
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MOONG EMPLOYEE

dunendina
International Hug Day
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MOONE X 2

K. 2026 “ N
LAEVTIOAUMWESAR OK | CREATIVERCONOMYADPMCY ‘iiiiil
P WEE >
S| N K

BKKDW 29 Jan-8 Feb 2026 @TCDC
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Topline Source of growth 2026

Drive by NPD and New Business

New distributor

business

w "

Organic growth '
w .

NPD

PATTANA
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Pigeon New Products in Q1 2026

Strictly confidential

e,

Giftset M

Giftset L

pigeon

pigeon
StarTouch StarTouch
i)

é%

=

'l'b

pigeon
Baby Tooth
&

pigeon
Baby Tooth
& Gum Wipes
oped,

MOONG
=) PATTANA
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New Products in Q1’2026

Carebeau

HAIR
TREATMENT

HKERATIN

- _ S0 138
\ ‘ n3nidur 1ps)
. UnbowAl 5

sunzip

OFFICIAL STORE

laa 01 ﬂmsSs
1 If II(I\ Aumﬂ

1y
'l?'lymfr. ; g

Sunzip susvsUs

@) MOONS
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CONTACT US

2/97-104, FLOOR 18-19, BANGNA COMPLEX OFFICE TOWER,
SOI BANGNA-TRAD 25, BANGNANUEA, BANGNA, BKK, 10260
ADDRESS

+66 2020 8999 #150

IR@MOONGPATTANA.COM
COMPANY.SECRETARY @MOONGPATTANA.COM

WWW.MOONGPATTANA.COM
WWW.MOONG-SHOP.COM

MOONG
PATTANA

Wgothoqrumwisand
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THANK YOU
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This material(s) contained confidential information and business secrecy and do not abuse, misuse, copy, disclose, distribute or retain the information in any

way that amounts to a breach of confidentiality. Moreover, all content, opinion, view and any other information created in this is copyrighted to MPI whereby
MPI shall not guarantee or be whatsoever liable for the correctness and accuracy on any information of this material.
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