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Create quality of life for all

Health and wellness 
We takes great care to offer superior-quality 
products in response to consumer needs to 
enhance the well-being of the whole family.
our core competency is marketing and 
distribution with the network in all channels.

“

”
เราคัดสรรสิง่ทีด่ทีีสุ่ดส าหรับทุกช่วงวัยให้กับ

คนทีคุ่ณรักและห่วงใย
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“ร่วมสร้างสรรคค์วามสุขของชีวิตในทุกๆวัน”

มุ่งพฒันาร่วมสร้างโลกแหง่ความเป็นอยู่ทีด่ดี้วยการเสริมสร้างสุขภาพ
และคุณภาพชีวิตของทุกคนในครอบครัวตลอดทุกช่วงวัย

Mission

Celebrate life’s daily moments.

Every day, MPI is fostering a world of better living through 
life-long health and wellness in every home.

Vision



WHO ARE WE

+10 years
Listed Company
In Thailand 
Stock Market 
(mai)

150 well 
experienced 
& fully 
passionate 
employees

Leading 
position in 
most 
product 
portfolios

FMCG 
distributor
Owned and 
managed by 
Thais 

+40 years 
history in 
Distributor &
Manufacture
Businesses

5



Our Milestones

1990
Establish 
Pigeon Industry 
(Thailand) co., 
ltd., (JV with 
Pigeon Corp. 
Japan) to 
produce baby 
wipes and 
breast pad 

Establish Thai 
Pigeon Co., Ltd. 
(JV with Pigeon 
Corp. Japan) 
mainly product 
nipple & nurser

Established 
Moong Pattana
Marketing Co., 
Ltd. Registered 
capital THB 10 M

2017
Granted 
Pigeon 
Trademark 
license from 
Japan to be 
sole distributor 
of Pigeon in 
Laos

2008-9

Change name 
to Moong 
Pattana
International 
PCL and 
increased 
capital to THB 
90M to THB 120M 
and paid-up 
capital from IPO

1988

Granted Pigeon 
Trademark 
license from 
Japan to be sole 
distributor of 
Pigeon in 
Thailand

1994

Establish Yoshino 
Moong Pattana
(Thailand) co., ltd., 
paid-up capital 
THB 300 M to 
produce plastic 
packaging for 
consumer products 
(JV with YKC)

19961981
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2018

2025

Introduce 
Moongshop.c
om, own E 
commerce 
platform to 
support future 
digital trend

Investment in 
JSW Asset ltd. 
(Korean 
cosmetic& 
skincare
distributor in 
Thailand).



We have 
recognized in key 

areas of 
excellences

Awards
and 

recognitions
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SET Award 2019: 
The Best CEO Award of Mai-
listed firms & Outstanding 

Company Performance Awards.

Awards of Excellence

Received an Excellent CG 
rating of 5 stars since 2019



SET Awards 2022, 2023 & 2025
Business Excellence - Outstanding Investor Relations Awards

Awards of Excellence



Awards of Excellence

CAC Re-certification #3 / 2025
by Thailand’s Private Sector Collective Action Coalition against 

Corruption (CAC) 



กรอบการพฒันาอย่างย ัง่ยนื
(ESG Framework) ตามแนวทาง SDGs
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Certification by SET
SET ESG Ratings 2023-2025 “Rating A”



MOONG received a certificate of 
recognition under the ESG DNA program

MOONG received a recognition award 
for participation in the “Ting To Trash” 

project



Awards of Excellence

Winner awards – Baby Bottle

By Mali, new application for Baby& mom community

MALI FAMILY & KIDS AWARDS 2025



BAO Za Liang Drink has won Cheewajit Awards: 
Reader’s Vote for Natural Drink.

Awards of Excellence



Health and 
Wellness Portfolio
We give the highest priority to 

delivering value to consumers
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Baby & Mom
+Breastfeeding 
support
+Mother care/BBW
+Baby development
+Oral care
+Baby Toiletries
+Baby pad

Personal Care
+Cotton
+Adult wipe
+Toiletries
+Oral Care 
(Toothbrush and 
Herbal Toothpaste)
+Foggy
+Household products

Food and 
Beverage
+Healthy snack
+Herbal drink
+Baby food
+Mineral water

Senior 
Product 
+Diaper and wipe
+Adult pad
+Toiletries

Health and Wellness Portfolio

Food
and Beverage
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Personal Care, Household, Food & Beverage

Own Brand Portfolio
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Distribution Networks Both Offline and Online

Own website, Online & Social platform

+WS / Semi-WS
+Local Super
+Minimarts
+Drug Stores
+Baby Shops
+Mom & Pop Store

General Trade
Coverage

+Department 
Store
+Cash & Carry
+Hyper/Sup 
Market
+Chain Drug 
Stores
+Beauty stores
+CVS/Gas 
Station
+On-line

+HORECA
+Industrial
+Hospitals
+Dental Clinics

Modern Trade
Cover 100%

Special & Food 
Service

CLMV

Mass to premium channel 
coverages domestic and CLMV
Baby shops & Department stores 
coverage is making us widen networks 
vs others

Channel 
&Coverage



International 

Market 
Expansion
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Unit: MB

• In 2025, sales increased by 9.9%, fueled by new business and growth in key categories.
• Sales grew by 13.8%, 10.8%, 4.8%, and 10.6% from the first to fourth quarter, respectively, driven 

by the launch of new products starting in Q3 of the previous year and the expansion of key 
categories, which contributed to overall revenue growth.

Sales Y2025
Sales continues to rose, resulting from new business and key 
categories’ driven growth

+1.6%
+13.8%

-2.0%+0.8%+0.5%+0.2%+4.7%
+10.8% +4.8% +10.6%

+9.9%



• Sales increased 9.9% compared to the previous year, driven by new business opportunities, 
and significant categories saw growth despite the effects of discontinuing unprofitable 
products (Senior).

• Key potential categories in food and beverage (F&B) are experiencing double-digit growth.

Sales of 2025 grew 9.9% vs last year
New  business and key potential categories drive growth in 2025

+2.5%

+28.2%

+23.4%

+24.3%

2025 



Potential Categories are The Key Growth Engine
New products and channel expansion are the key to success

Food & beverage is still expanding, with a 
projected increase of +28% in 2025 
compared to last year, and over 649% 
growth since 2019.

Personal care and household grew +23.4% 
in 2025 vs. last year or +92% vs. Y2019, new 
products and new businesses launched 
since last year are the key drivers.

Personal care
and Household

Food
and Beverage

+649%
vs. 2019+92%

vs. 2019



Channel Contribution
E-Commerce is continue growing

• E-commerce sales in 2025 significantly grew by 37% vs last year, and their contribution 

has increased from 26% to 32%, resulting from investing in media, promotion, and 

expansion to new social platforms.

12M
2025 

12M
2024 

E-Commerce 
exponential growth

Growth 
+319%Growth 

+238%

Unit: MB

Growth 
+62%

Growth
+109%

Growth
+81%

Growth
+37%



Unit: MB

• Y2025 Total revenue increased by 11% vs. last year, mainly from operating revenue 
increased by 9.5%, the dividend income increased by 62.1%, and the share of income from 
the associated company increased by 50.7%.

Revenue From Operation Y2025
Core business revenues drive growth

+2.2%.
-1.9%

+11.0%.

+9.5%

+7.0%

+62.1%

+50.7%



Gross Profit Margin Rebound to 44% 
Well Balance product portfolio improving %GP

• Y2025 Sales increased by 9.9%, but the gross profit increased by 14.4% from last year due to 
a managed product portfolio mix, which improved the gross profit.

• Discontinued some low-margin products, which resulted in a sales loss but better overall 
margin.

• Y2025 % GP rebounded to 44%, reaching highest % in the last 6 years

+14.4%
increased

Unit: MB
+9.9%

increased



Profitability for Y2025
Net profit (separate) reaches a new high

In 2025, net profit (separate) reached a 
record high of 202 million Baht, representing 
18.5% of net profit, primarily driven by 
dividend income (special payment) from 
investments in an associated company.

In 2025, the net profit using the equity 
method stands at 59 million baht, 
representing 6.5%. This increase is primarily 
attributed to sales growth and efficient 
management of expenses.

Net Profit (Separate Method) Net Profit (Equity Method)
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Asset Performance Profitability Performance

Company Performance Debt Performance

Earning Performance

Key Performance Indicators – Equity method

Note: * Y2022 Par changed from 1.0 Baht to 0.5 Baht

*

2025  2024  2023 

5.72 5.11 4.49

64 71 81

6.25 7.41 6.87

58 49 53

A/R Turnover (Times)

Avg. Collection Period 

(Days)Inventory Turnover 

(Times)Avg. Inventory Period 

(Days)

2025  2024  2023 

44.42 42.7 40.52

7.01 4.6 5.58

6.49 4.25 4.99

18.48 13.02 4.67Net Profit Margin (%)-Separate

Gross Profit Margin (%)

EBIT Margin (%)

Net Profit Margin (%)- Equity

Ratios

2025  2024  2023 

5.72 3.35 3.79

4.9 2.9 3.36

Ratios

ROE (%)

ROA (%)

2025  2024  2023 

0.1775 0.1042 0.12EPS (B.)

2025  2024  2023 

2.45 2.36 1.99

0.28 0.25 0.26D/E (X)

Ratios

Current Ratio (X)
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Outlook 2026
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• Manage risk factors impact to Gross Profit and 
effectively expenses control to secure bottom line.

• Expand opportunity channels : E-commerce, export, Food 
Service channels.

• Launching of new products and new businesses.

• Pigeon as No. 1 in Feeding market share with new products 
to ensure the growth of baby & mom category. 

• Catch up the growth of other potential categories in BB & mom.
• Grow the company’s brands and new segments of F&B and 

senior.

Secure Performance in 2026

• New CRM & Customer Data Platform (CDP).

• Focus on operation effectiveness to lean cost of doing 
and expenses.

• M&A



INVESTMENT PROJECTS
ACCELERATE PRODUCTIVITY & AWARENESS TO DRIVE SUSTAINABLE GROWTH

AI & 
Infrastructure

Improve 
productivity and 

speed

01
Big data

Customer Big data

02
Communication
Corporate branding 
& Brand awareness

03
New Business

Potential new 
business pipeline

04
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Member+

363K76K
14K

รวม 452,000 followers

> 50,000 ออเดอร์ 

ตอ่เดอืน

KOLs ใหม ่111 คน > 500 posts

Followers > 139 ลา้นคน

74,725

เตบิโต +30%

กจิกรรม

ตลอดท ัง้ปี
Recruit 

สมาชกิใหม ่

> 8,000 คน

- Giftset > 20,000

สมาชกิใหม ่7.4%

(+3% ในปี 24)

- Mom class

> 78 คร ัง้ / 5,800 คน

สมาชกิใหม ่33%

- รว่มกบั FSS พฒันา รพ.

11 รพ.

ผลส ารวจความพงึพอใจสูงถงึ 

98.67%รพ. ใหม ่3 / โรงงานใหม ่4 

/ แบรนด์ใหม ่4

Partners

Social platforms

E-commerce

KOLs& Affiliate

Hospital Engagement

Events
Stores

Customer Contact Center

Corporate CRM Ecosystem
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MOONG Branding “HAPPY FAMILY CALENDAR”

MOONG KOL 

MOONG FAMILY

MOONG EMPLOYEE
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X

BKKDW 29 Jan-8 Feb 2026 @TCDC



New distributor 
business

Organic growth
OB 
NPD

Baby & Mom 
NPD

Topline Source of growth 2026
Drive by NPD and New Business 
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Giftset S
Giftset M

Giftset L

New Giftset for CDS

Pigeon New Products in Q1 2026

StarTouch Straw Cup & Top Part

Petite Straw Bottle

Baby Tooth & Gum Wipes
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Mumu Save Pants 

Sunzip ถุงสุขสนัต์

New Products in Q1’2026
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ADDRESS

+66  2020  8999 #150

WWW.MOONGPATTANA.COM
WWW.MOONG-SHOP.COM

IR@MOONGPATTANA.COM
COMPANY.SECRETARY@MOONGPATTANA.COM

CONTACT US

2/97-104, FLOOR 18-19, BANGNA COMPLEX OFFICE TOWER, 
SOI BANGNA-TRAD 25, BANGNANUEA, BANGNA, BKK, 10260
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